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Partner with SAGE to develop your Events Management case

Series Editor
Pamela Zigomo, PhD, University of Greenwich

[bookmark: _GoBack]SAGE Publishing continues to grow its teaching case collection, SAGE Business Cases, across the business spectrum while incorporating thought from a variety of disciplines. This year’s Events Management collection within SAGE Business Cases will explore all issues related to the design, production, management and evaluation of different types of events including conferences, exhibitions, sporting events; festivals; cultural events; live music events; product launches; events in the creative industries; charity and fundraising events and challenge events.  We also seek to represent an inclusive array of event management scenarios that address a range of pertinent issues affecting Events Management professionals in a post-pandemic, contemporary society. 

Topics that may be covered include:
1. Designing event experiences – application of different experience design frameworks and theories to practical event design
2. Sustainable events – including event management practice that addresses the sustainable development goals; Responsible events management – critical events and ethical practice 
3. Risk planning and health and safety at different types of events – including crowd management strategies; crowd control tactics and crisis management
4. Event financing and resourcing - including income generation strategies for events; event budgeting; pricing strategies; event sponsorships and partnerships
5. Event marketing – marketing strategies; digital marketing; audience development; understanding and segmenting audiences; customer relationship marketing strategies; event brand development and alignment; use if integrated marketing communications for event marketing  
6. Management of event portfolios and event lifecycles
7. The use of events in tourism policy and planning – Events for destination marketing, destination branding and tourism development
8. Management, recruitment and motivation of event staff and volunteers; working with event suppliers and contractors
9. Event evaluation – measuring performance and impacts
10. Events and the use of new technologies


SAGE is pleased to offer case authors:For questions and sample cases, contact:

Rebecca Frankel 
SAGE Editor rebecca.frankel@sagepub.com 	

· Double-blind peer review of your case and teaching notes
· Freedom to include your students in the case research and writing process
· Copyright in your name and final PDF for ease of use in your classroom
· Payment when your case is published
· An international audience for your work

DEADLINE FOR SUBMISSION: June 1, 2021 

We look for cases between 1,000 and 5,000 words. Please also include discussion questions and teaching notes. Guidelines and templates may be found here. Manuscripts will be accepted through our ScholarOne portal.

sk.sagepub.com/cases
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